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M. Com. 1% Year [Bachelor (Research) in Faculty - Commerce]

Semester: First, Course Title: Organizational Behavior, Course Code: N-C010701T -

The objective of the course is to make the students familiar with Indian organizations of VEDIC period and
the basics of organizational behaviour and make them understand the importance of groups and leadership
etc. The course also aims te develop in the student the ability to run a business house more efficiently in a

situation of stress.

Semester: First, Course Title: Indian and Global Business Environment, Course Code: N-
C010702T '
After corhplerion of this course, the students will be able to identify and differentiate various micro and macro

factors affecting functioning of business, analyze Indian and global economy in the light of changing
government regulatory policies and learn about the objectives and strategies in economic planning.

Semester: First, Course Title: Statistical Analysis, Course Code: N-C010703T

The objective of the course is to enable the students to understand the basic concepts of statistical tools and
techniques and to develop in them the ability to apply these tools and techniques for managerial decision
making and also to work as good researcher.

Semester: First, Course Title: Digital Marketing'and E-Commerce, Course Code: C010704T

The course aims to help students understand digital and social media marketing practices to acquire and
enhance customer engagement. Students will be able to develop latest digital practices for marketing and

promotion.

Semester: First, Course Title; Advertis ng and Sales Management, Course Code: C010705T

To develop an in- depth understanding of the modern concepts and latest techniques ofadvertising and
personal selling and sales force management, which constitute the rapidly growing field of marketing.

Semester: First, Course Title: Pro;ect Presentatton on Dlgltal Marketing and E- Commerce
Course Code: C010706P o ik _ :
This course will help students to understand Digital Marketing and E-Commerce. Students will beable to

understand usage, latest trends and future development of Digital Marketing and E-Commerce. It will help
them to become entrepreneur as well.

ster: First Course Title: Project Presentahon on Adverh51ng and Sales Management
eC de C010707P : ;

This course will help students to understand Advertising and Sales Management. Students will beable to
understand how they can use advertising and manage sales when they become an entrepreneur.
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4 M. Com. 2" Year [Mastbr in Faculty - Commerce]

Effective in Academic Year 2024-25

Semester: Third, Course Title: Human Resource Management, Course Code: C0109017

The obijective of the course is to develop in the student’s broad perspective on themes and issues of
h - . . z -

uman resource management along with their relevance and application in the Indian prospective ine
course also aims to develop relevant skills required to handle HR related issues

Semester: Third, Course Title: Entrepreneurship Development, Course Code: c010902T

Provides an insight into institutional support to entrepreneurs and the project Management

Semester: Third, Course Title: Strategic Management, Course Code: C010903T

The course is concerned with both the determination of strategic direction and the management of the
strategic process. As such, it deals with the analytical, behavioural, and reative aspects ofbusiness
simultaneously. The perspective of this course is to make students aware about the key tasksinvolved
including detection of and adaptation to environmental change; the procurement and allocation of
resources; the integration of activities across subparts of the organizations, and, at the most senior
levels, the determination of purpose and the setting of corporate directions. The content will enhance

the basic understanding of the nature and dynamics of the strategy formulation and implementation
processes.

Semester: Third, Course Title: Security Analysis and Portfolio Management, Course Code:
€010904T

The course is designed to enforce student’s knowledge and understanding of the securityanalysis and
portfolio management process. Focus is to develop understanding of Investments (objectives and
. constraints), secondary market operations, selection of financial instruments, portfolio formulation,
monitoring evaluation techniques. The valuation of equity and interest-bearing instruments provides an
insight for decision making required to achieve the core objective of business.

Semester: Third, Course Title: International Marketing, Course Code: C010905T g; et
The objective of the course is to familiarize the students with the conceptual framework, policies and
procedures of international marketing. It also aims to provide an exposure of the environmental

dynamics of international business to the students so as to enable them to develop international
marketing strategies.

Semester. Third, Course Tltle' Project Presentation on SPSS/ MS Excel/ R Studio/ .Iamom[
Any Other Software used in Business Research, Course Code: C010906P Sk

This course will help students to understand how they can use statistical software in researchwork. This will
enhance their analytcal and interpretation abilities as well.
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M. Com. 2 Year [Master in Faculty - Commerce]
Effective from Academic Year 2025-26

Semester: Third, Course Title: Services Marketing, Course Code: N-C010901T

The students will be able to understand Service Marketing, Marketing Mix for Services, Service Blueprint,
integration of New Technologies and other key issues facing today’s customer ser Jice providers and service
managers. It will provide a theoretical and practical base for assessing service performance.

AT

Semester: Third, Course Title: Retail Management, Course Code: N-C010902T i

This course will help the students to develop Analytical Skills to identify Retail Business Opportunibes and

Conditions for access to potential marketers. It will help them to start their own retail outlet.

Semester: Third, Course Title: Strategic Management, Course Code: €010903T

The course is concerned with both the determination of strategic direction and the management c of the
strategic process. As such, it deals with the analytical, behavioural, and creative aspects of business
simultaneously. The perspective of this course is to make students aware about the key tasksinvol
including detection of and adaptation to environmental change; the procurement and allocation of
resources; the integration of activities across subparts of the organizations; and, at the most senior
levels, the determination of purpose and the setting of corporate directions. The content will enhance
the basic understanding of the nature and dynamics of the strategy formulation and implementation

processes.

lved

Semester: Third, Course Title: Security Analysis and Portfolio Management, Course Code:
C010904T

The course is designed to enforce student’s knowledge and understanding of the securityanalysis and

. portfolio management process. Focus is to develop understanding of Investments (objectives and
constraints), secondary market operations, selection of financial instruments, portfolio formulation,
monitoring evaluation techniques. The valuation of equity and interest-bearing instruments provides an
insight for decision making required to achieve the core objective of business.

Semester: Third, Course Title: International Marketing, Course Code: C010905T

The objective of the course is to familiarize the students with the conceptual framework, policies and
procedures of international marketing. It also aims to provide an exposure of the environmental
dynamics of international business to the students so as to enable them to develop international

marketing strategies.

Semester: Third, Course Title: Project Presentation on SPSS/ MS Excel/ R Studio/ JAMQ;LI/
Any Other. Software used in Business Research, Course Code: C010906P :

This course will help students to understand how they can use statistical software in researchwork. This will
enhance their analytical and interpretation abilities as well.

 Project Presentation on any Topic Related to Business, =« -




”
cts and the total approach

roje i
ect failurés and to familiarizé

luding computers.

nderstanding of different types of p

stand the reasons for proj
hnigues inc

urse is designed to provide an u

_i";The co
h a view to under

" for project management wit

students with recent advances in project management tools and tec
gemester: Fourth, Course Title: personal Savings and Investment Management, Course :
t They will

Code: N-C011002T

avings and investment managemen

Enables the students to know various Avenues of personal s

gs in future.

be able to secure their savin
es, Course

Se’rti‘es:tg___r:'_Foﬂrth;,c_oqrs__e Title: Indian Fi

Code: €011003T
This course is designed to develop
sub-systems comprising of financia

services and regulatory authorities. Moreove
services, prudential norms, New technologies an

funds in economy-

nancial System and Financial Servic

functioningof financial

m and
S, financial

ncial intermediarie
derstand the core financial
eforms in mobilizing

the financial systé
| instruments, fina
ts will be able.to un
st transformation orr

a knowledge about
| markets, financia
r,the studen
d the late

fpﬂrthj,j'_(__:ourse Title: Customer Relationship Management, Course Code:

e understanding of comprehensive marketing strategy to improve
be achieved by increasing marketing efficiency and enhancing

he course is tO provid
cess of acquiring, retaining and partnering with selective

which can
s through a pro
rior mutual valu

The aim of t
marketing productivity
marketing effectivenes

e for the organization.

customers to create supe
S hicourse Title: Major Research Project/ Dissertation, Course Code:

chr il

portunity to the students to acquire necessary research skills aspart of the

This course will provide an oP

scademic activity.
~

e





{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Form", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Form", "isBackSide": false }


{ "type": "Document", "isBackSide": false }

